Follow

me!

In a sport where exposure is everything, can arider’s social media

following be as important as their race wins? Cyclistfinds out

am Bewley
has been
cooking up
a storm during
the lockdown.
The New
Zealander,
a pro with
Mitchelton-
Scott, has
also been
vacuuming,
washing and
cleaning, all while dishing out tips
in a series of amusing online videos
shared on his Twitter, Instagram and
YouTube channels.

The idea originated on a team
Zoom chat. ‘He discussed how the
riders recognised the importance of
social media during this challenging
period,’ says Taryn Kirby, the team’s
communications director. ‘He wanted
to use our reputation of being an open
and friendly team to create some
individual, light-hearted content.

We supported that and Bewley’s
lockdown videos were born.’
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Make no mistake, the Kiwi is no
Peter Sagan. With a combined 3.5
million followers across all platforms,
the Slovakian showman is so popular
he needs a social media manager to
help juggle content. Sagan’s take on
staying safe at home saw him don a
comedy helmet and perform squats
on an exercise ball to 268,000 viewers
on Twitter. Meanwhile, just 30-odd
kindly souls from Bewley’s 11,000
followers on Twitter ‘liked’ his lasagne
cook-along. Still, you have to start
somewhere - and it’s not too late
tojoin cycling’s digital revolution.

There’s gold in them thar clicks
Twitter stage updates, Instagram live
stories at races, behind-the-scenes
footage on YouTube, Facebook Q&As...
social media is fast becoming cycling’s
common currency. Videographers,
designers and social media managers
now rub shoulders with masseurs
and soigneurs at races. The blue
verification tick rules supreme;
hashtags can win you contracts (as
they did for Conor Dunne and Larry

Warbasse after their #NoGoTour);
and the mammoth Strava training
ride almost rivals the Dauphiné as
the pre-Tour de France psychological
skirmish of choice.

‘Social media has changed
everything,’ says Florent Poleyn,
social media manager at Cofidis,
the French team behind a sprawling
catalogue of 500-plus rider and staff
GIFs (animated images) that have
amassed more than a billion views.
‘Before, fans only saw riders in races
on TV. Now they know what riders do
before, during and after races — and
what they get up to at home. Almost
nothing is hidden.’

Riders have never been so engaged
with fans, while helping their teams
to build a community and keep
sponsors happy.

‘Without racing, we have to find
other ways of giving something back,’
says Sven Jonker, communications
manager at Astana, one of the latest
teams to jump on the social media
bandwagon. Until recently, he
says, ‘Astana was really good with ©
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‘By giving fans what they
want, riders can grow their
following and therefore
grow their own worth’

Let’s social the hell out of it...

Three clear wins from the world of pro racing social media

R

CALL ME MAYBE
Orica-GreenEdge made hundreds of
their Backstage Pass videos, but the most
successful by far was the team’s version of
the Carly Rae Jepsen song ‘Call Me Maybe'.
With over 1.1m hits on YouTube and an airing
on Eurosport, producer Dan Jones definitely
received a few calls - no maybe aboutit.

#NOGOTOUR

#NOGOTOUR

When Larry Warbasse and Conor Dunne

were left without a team following Aqua
Blue’'s mid-season fold in 2018 they went
bikepackingin the Alps. Their #NoGoTour
took off, and both riders soon found new

contracts - followed by podcasts, a film

and, for Dunne, a presenting gig.

DOING A LANDIS

After Chris Froome pulled off an epic
80km breakaway on Stage 19 of the 2018

Giro d'ltalia, Aussie George Bennett's

incredulous off-the-cuff remark that
Froome ‘did a Landis’ went stratospheric.
The snippet was heavily shared across all

platforms to become one for the ages.




Mine’s
bigger

than
yours

Who's got the biggest
following?

1.5m

Chris Froome Twitter

Im

Chris Froome Instagram

1.3m

Rigoberto Uran Twitter

Im

Rigoberto Uran Instagram

e LT ° : Chris Froome has millions of
930,000 | L2 o : followers, not because he’s

1.6m : g : some kind of social guru but

pecr gt : because of his Tour victories
90,000 .

Alex Dowsett Twitter

73,100

Alex Dowsett Instagram

75,000

Thomas De Gendt Twitter

70,500

Thomas De Gendt Instagram

1,100

Sam ewley Twitter

6,000

Sam ewleg Instagram
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